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PharmedOut Lectures 

PharmedOut physicians are available to provide Grand Rounds, residency seminars, or conference lectures on the physician-pharma relationship. Topics include:

Why Lunch Matters: Marketing Drugs to Physicians

Discusses drug rep tactics; how industry tracks physician prescribing and personal information; the impact of gifts and meals on prescribing behavior; why sampling is industry’s most important marketing tool, and industry influence on medical journals.

Learning Objectives

1. Identify several techniques used in pharmaceutical marketing.
2. Recognize the obligation created by accepting “free” gifts or meals.
3. Discuss the purpose of samples from industry’s point of view.

4. Describe two actions that clinicians can take to minimize the effect of industry promotion on prescribing practices.
Promotion and Prescribing

An interactive exercise that helps physicians self-assess their individual susceptibility to drug promotion tactics. This module covers prescription tracking, drug branding, disease branding, patent extension, and how industry uses academic opinion leaders. 

Learning Objectives 
1. Identify at least three methods used by drug reps to influence prescriptions.

2. Recognize three techniques, besides advertising, that are used to market pharmaceuticals.

3. Discuss the ways in which industry-supported CME programs may potentially work as advertising.

4. Identify at least two patent-extension or countergenerics strategies.
Marketing Data

This presentation focuses on how statistics are used to present data on medical therapies. Relative risk, absolute risk, fair comparisons, and number needed to treat/harm will be covered. This presentation discusses the accuracy of risk-benefit information in pharmaceutical advertisements and uses ads to illustrate techniques used to maximize benefits while minimizing risks. Additionally, bioequivalence testing for generic drugs will be explained.

Learning Objectives

1. Discuss the difference between absolute and relative risk.

2. Calculate the number needed to treat/harm.

3. Differentiate between reliable and unreliable citations.

4. Discuss bioequivalence.

PharmedOut, a project based at Georgetown University Medical Center, educates prescribers about judicious, cost-effective use of drugs and the adverse public health effects of inappropriate pharmaceutical promotion. PharmedOut was launched in 2006 through a grant from the Attorney General Consumer and Prescriber Grant Program. The PharmedOut.org website includes links to news, drug information, and multimedia resources, as well as our own videos, slideshows, articles, consumer factsheets, and exercises about how pharmaceutical company influence compromises rational prescribing. The site features links to more than 150 free, pharma-free, web-based continuing education courses, including our three free, web-based CME modules. “The Pharmalyzer: Are you prescribing under the influence?” is a unique self-assessment tool that enables prescribers to assess their individual susceptibility to pharmaceutical marketing. Other modules include “Drug Approval in the United States” and “Generic Drugs: Prescribing Sensibly.” 
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