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Ghostwriting and Pharmaceutical Company Payments

Wyeth Ghostwriting Archive (from PLoS Medicine) http://www.plosmedicine.org/static/ghostwriting.action
Documents on Prempro (conjugated equine estrogens and medroxyprogesterone acetate)

2004 Lexapro (escitalopram) Marketing Documents http://www.nytimes.com/packages/pdf/politics/20090831MEDICARE/20090831_MEDICARE.pdf
CASPPER (Case Study Publications for Peer Review)

http://www.fileden.com/files/2008/5/6/1899375/PAR000570546-59%20Caspper%20(Case%20Study%20Pub%20for%20Peer%20Review).pdf
Marketing document for Paxil (paroxetine)
Drug Industry Document Archive (DIDA)

http://dida.library.ucsf.edu/
Documents on Neurontin (gabapentin); Vioxx (rofecoxib) and other drugs.

Corporate Integrity Agreements and Resources from the Office of the Inspector General http://oig.hhs.gov/fraud/cias.asp
Eli Lilly 2009: http://oig.hhs.gov/fraud/cia/agreements/eli_lilly_and_company_01142009.pdf
Pfizer 2009: http://oig.hhs.gov/fraud/cia/agreements/pfizer_inc.pdf
Pfizer 2004: http://oig.hhs.gov/fraud/cia/agreements/pfizer_5_11_2004.pdf
Compensation to Individuals

Eli Lilly faculty compensation: http://www.lillyfacultyregistry.com/lilly-registry-report.jsp
Minnesota Board of Pharmacy Payments to Practitioners Documents

http://www.phcybrd.state.mn.us/main_pay.htm
Compensation to Organizations

Pfizer 2009: http://media.pfizer.com/files/responsibility/grants_payments/pfizer_us_grants_cc_q2_2009.pdf
Pfizer 2008: http://media.pfizer.com/files/responsibility/grants_payments/pfizer_us_grants_cc_q4_2008.pdf
Summary of Pharmaceutical Marketing Expenditures in the District of Columbia, Calendar Year 2006 http://www.davidcatania.com/publicdocuments/Pharm_Marketing_Rpt_06.pdf
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PharmedOut http://pharmedout.org is an independent project founded with public money that empowers physicians to identify and counter inappropriate pharmaceutical promotion practices. PharmedOut, a project based at Georgetown University Medical Center, educates prescribers about judicious, cost-effective use of drugs and the adverse public health effects of inappropriate pharmaceutical promotion. PharmedOut was launched in 2006 through a grant from the Attorney General Consumer and Prescriber Grant Program. The PharmedOut.org website includes links to news, drug information, and multimedia resources, as well as our own videos, slideshows, articles, consumer factsheets, and exercises about how pharmaceutical company influence compromises rational prescribing. The site features links to more than 150 free, pharma-free, web-based continuing education courses, including our three free, web-based CME modules. “The Pharmalyzer: Are you prescribing under the influence?” is a unique self-assessment tool that enables prescribers to assess their individual susceptibility to pharmaceutical marketing. Other modules include “Drug Approval in the United States” and “Generic Drugs: Prescribing Sensibly.” 
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